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Commercial or professional procedures that are accepted or prescribed as being 
correct or most effective.
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Do you feel like users cringe when they land on your website?
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Do you feel like this when your working in the CMS (Content Management System) of 
your website’s backend?
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That’s 0.05 seconds
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53% of web traffic is through mobile
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We remember the bad sites of the 1990s.
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Then we saw sites updated but the planning lacked vision and direction.
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Church setting
Are these answers easy to find?
Is there a clear path to find them?
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SEO: Search Engine Optimization
Techniques that help your website rank higher in organic search results, making your 
website more visible to people who are looking for your brand, product, or service via 
search engines like Google, Bing, and Yahoo.
There are a ton of components to improving the SEO of your site pages. Search 
engines look for elements including title tags, keywords, image tags, internal link 
structure, and inbound links -- and that's just to name a few. Search engines also look 
at site structure and design, visitor behavior, and other external, off-site factors to 
determine how highly ranked your site should be in the search engine results pages. 
Learn more about SEO here.

ROI: Return On Investment
A performance measure used to evaluate the efficiency and profitability of an 
investment. The formula for ROI is: Gain from Investment minus Cost of Investment, 
divided by Cost of Investment. The result is expressed as a percentage or ratio. If ROI 
is negative, then that initiative is losing money. The calculation can vary depending on 
what you input for gains and costs.
Marketers should measure the ROI on every tactic and channel they use. Many facets 
of marketing have fairly straightforward ROI calculations (like PPC), but others are 
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https://blog.hubspot.com/marketing/what-is-seo-faq-ht
http://www.investopedia.com/terms/r/returnoninvestment.asp
https://www.hubspot.com/ad-spend-calculator


more difficult (like content marketing).

CMS: Content Management System
A web application designed to make it easy for non-technical users to create, edit, 
and manage a website. Helps users with content editing and more "behind-the-
scenes" work like making content searchable and indexable, automatically generating 
navigation elements, keeping track of users and permissions, and more.
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CRM: Customer Relationship Management
A set of software programs that lets companies keep track of everything they do with 
their existing and potential customers.
At the simplest level, CRM software lets you keep track of all the contact information 
for these customers. But CRM systems can do lots of other things, too, like tracking 
email, phone calls, and deals; sending personalized emails; scheduling appointments; 
and logging every instance of customer service and support. Some systems also 
incorporate feeds from social media such as Facebook, Twitter, LinkedIn, and others.
The goal is to create a system in which Sales has lots of information at their fingertips 
and can quickly pull up everything about a prospect or existing customer.

CPA: Cost-per-Action
An internet advertising model where the advertiser pays for each specified action 
someone takes, like an impression, click, form submit, or sale. You can decide if a 
given action is a lead or a sale. Marketers use it to figure out spending for the desired 
action they are driving people toward.

QR Code: Quick Response Barcode
Scannable barcodes used by marketers to bridge offline and online marketing. When 
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https://www.hubspot.com/products/crm


people see them, they can take out their smartphone and scan the QR code using a 
QR barcode scanner app. The information encoded by QR codes can include text, a 
URL, or other data. Learn how to create a QR Code here.

KPI: Key Performance Indicator
A type of performance measurement companies use to evaluate an activity's 
success. While KPIs are used throughout a business, marketers look at KPIs to track 
progress toward marketing goals.

UI: User Interface
A type of interface that allows users to control a software application or hardware 
device. A good user interface provides a user-friendly experience by allowing the user 
to interact with the software or hardware in an intuitive way. It might include a menu 
bar, toolbar, windows, buttons, and so on. Learn how to create a user-friendly 
website registration process here.

UX: User Experience
The overall experience a customer has with a particular business, from their discovery 
and awareness of the brand all the way through their interaction, purchase, use, 
and potential advocacy. To deliver an excellent customer experience, you have to 
think like a customer, or better, think about being the customer. Learn more about 
this mindset here.
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https://blog.hubspot.com/blog/tabid/6307/bid/29449/How-to-Create-a-QR-Code-in-4-Quick-Steps.aspx
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Consistent with colors, graphic elements and messaging across your whole site
Being consistent with your visual elements, your logo and you messaging can help 
users remember you.
As you weave your identity, values and core mission into your site. 

Brand is what people think and feel about you.
What they say about you when you’re not in the room.
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Balance
Contrast
Alignment
Hierarchy
Unity
Color
White Space
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Fonts.google.com
Free and open source for the web
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Family of fonts
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Family of fonts
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Bad example
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Bad example
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Bad example

35



Good example
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Good example
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Good example
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SVG allows got enlargement without losing quality on the web.
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Blurry image. Poor image quality.
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Good example
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Good example
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Good example
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Good example
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Bad example
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Good example.
Clear hierarchy.

56



57



58



59



60



Redesign or review every 3-4 years
https://www.dialogfeed.com/what-is-evergreen-content/
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