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Commercial or professional procedures that are accepted or prescribed as being
correct or most effective.



Do you feel like users cringe when they land on your website?



Do you feel like this when your working in the CMS (Content Management System) of
your website’s backend?
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That’s 0.05 seconds
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53% of web traffic is through mobile
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new Mase car?

§ LINGSCARS comty gy iz

m LEASING - CONTRACT HIRF EAP LEASE CARS
1 HOME a:‘- How It L e ; |500’W

Vana Works Hlu Customars Stuff

Quote/

Business Costomer riciag BT EURCERTRR BTETUN  The Sest FAGe L6 the wealdd

LMCSCANE Cuaie S ——— -
A A, ot gt e T s my e A8 g s
W TTIN e 46

e
[

= Vwanied fe sverat. | mam amg
Mack of mevves. and aleo By her b

We remember the bad sites of the 1990s.
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The time i: 1:57:34 PM on Juse 21, 2008

Fab15 © Baseball © Basketball © Coaches o Football = Rankings 2 Recruiting
R o Scores © 2013-2014 Score Archive = Softball = News = Photos

= King Recruiting = > Scheduk

> MS Sports Chatter > Volleyball = Soccer = Score Archives = Rankings-Archives = Fab 15 Archives = Awards Archives

Monday March 23 MHSAA Baseball

Noxubee County °
South Pontotoc 0
8 Biloxi
Hattesburg
Rawamba ANS L]

18 Bay Springs
Kosclusko 4
StAndrews 1 LoydStw 0

Monday March 23 MAIS Baseball Scores

5
3

Central Hinds
Lamar Christion
Cheistian
Scott County 1
11 Bowling Green

t uotes for the Day

esday, March 24, 2015:

“Education is the ability to listen to almost anything without losing your

ltemper or your self-confidence.”

Robert Frost

“If someone is trying to rain on your parade ... It's because they are
alous of your sun and tired of their shade.
David Rhodes

orestreom
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. Weldng Expertise

» Top Brand Gate Operators
SV PowerMaster Gate Openers

 Eagle Gate Operators
=7 Elite Gate Openers

s Ramset Gate Operators
= Doorking Gate Openers

. King GGate Operato

y , entryways, gardens, or your entire home in
general. All of our Aluminum or Wrought Iron Gates, or Fences are designed and
manufactured to withstand a range of outdoor conditions. Our commitment to our

s and ication to p quality gates has earned us thousands of
satisfied customers.

Although we offer a wide orO or

we can design and manufacture any style in aluminum or wrought iron metals. L.

A. Omamental & Rack Corp also offers Fences, Garden or Walk Thru Gates to

match your driveway gates. With over thirty five years of experience in

manufacturing and designing elegant, custom, or exotic.

Gates and Fences, our past and future customers can have peace of mind that

they are receiving quality workmanship. We are a Fence Company that gives our
110% of to manufacture quality driveway gates and fences.

For a quote please send an e-mail to LAOrnamental@aol.com

If your looking For Privacy with your Driveway Gates ,Garden Gates, or Walk Thru
Gates, we offer a Solid Backing with your choice of Aluminium, Steel, Plexiglas or
Plastic. All solid backing are offered in many different colors to choose from.
Privacy Gates

We offer a large of Gate Op: and Gate ( for Residential
Driveway Gates, Light or Heavy Commercial Gates, or industrial locations. If your
not sure the style or size of the Gate opener / gate operator you need, please
e-mail or contact us so we can gladly help guide you to the correct choice. We
offer all type of Gate Op 1 Gate Op , Sliding Gate Op: 1 Gate

0 Swing Gate C I Gate O Gate Op I Gate
Operator. We also have a wide selection of replacement Main Circuit Boards for
all brands, and Remote Controls for Visors or Keychains.
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QUICK LINKS

Then we saw sites updated but the planning lacked vision and direction.
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PLANNING

ABOUT US
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PLANNING, GOALS & TERMS

Church setting
Are these answers easy to find?
Is there a clear path to find them?

ABOUT US

20



ABOUT US

SEO: Search Engine Optimization

Techniques that help your website rank higher in organic search results, making your
website more visible to people who are looking for your brand, product, or service via
search engines like Google, Bing, and Yahoo.

There are a ton of components to improving the SEO of your site pages. Search
engines look for elements including title tags, keywords, image tags, internal link
structure, and inbound links -- and that's just to name a few. Search engines also look
at site structure and design, visitor behavior, and other external, off-site factors to
determine how highly ranked your site should be in the search engine results pages.
Learn more about SEO here.

ROI: Return On Investment

A performance measure used to evaluate the efficiency and profitability of an
investment. The formula for ROl is: Gain from Investment minus Cost of Investment,
divided by Cost of Investment. The result is expressed as a percentage or ratio. If ROI
is negative, then that initiative is losing money. The calculation can vary depending on
what you input for gains and costs.

Marketers should measure the ROl on every tactic and channel they use. Many facets
of marketing have fairly straightforward ROI calculations (like PPC), but others are
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https://blog.hubspot.com/marketing/what-is-seo-faq-ht
http://www.investopedia.com/terms/r/returnoninvestment.asp
https://www.hubspot.com/ad-spend-calculator

more difficult (like content marketing).

CMS: Content Management System

A web application designed to make it easy for non-technical users to create, edit,
and manage a website. Helps users with content editing and more "behind-the-
scenes" work like making content searchable and indexable, automatically generating
navigation elements, keeping track of users and permissions, and more.
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https://blog.hubspot.com/marketing/content-roi-is-a-myth-tl

ABOUT US

CRM: Customer Relationship Management

A set of software programs that lets companies keep track of everything they do with
their existing and potential customers.

At the simplest level, CRM software lets you keep track of all the contact information
for these customers. But CRM systems can do lots of other things, too, like tracking
email, phone calls, and deals; sending personalized emails; scheduling appointments;
and logging every instance of customer service and support. Some systems also
incorporate feeds from social media such as Facebook, Twitter, LinkedIn, and others.
The goal is to create a system in which Sales has lots of information at their fingertips
and can quickly pull up everything about a prospect or existing customer.

CPA: Cost-per-Action

An internet advertising model where the advertiser pays for each specified action
someone takes, like an impression, click, form submit, or sale. You can decide if a
given action is a lead or a sale. Marketers use it to figure out spending for the desired
action they are driving people toward.

QR Code: Quick Response Barcode
Scannable barcodes used by marketers to bridge offline and online marketing. When

22


https://www.hubspot.com/products/crm

people see them, they can take out their smartphone and scan the QR code using a
QR barcode scanner app. The information encoded by QR codes can include text, a
URL, or other data. Learn how to create a QR Code here.

KPI: Key Performance Indicator
A type of performance measurement companies use to evaluate an activity's
success. While KPIs are used throughout a business, marketers look at KPls to track

progress toward marketing goals.

Ul: User Interface

A type of interface that allows users to control a software application or hardware
device. A good user interface provides a user-friendly experience by allowing the user
to interact with the software or hardware in an intuitive way. It might include a menu
bar, toolbar, windows, buttons, and so on. Learn how to create a user-friendly
website registration process here.

UX: User Experience

The overall experience a customer has with a particular business, from their discovery
and awareness of the brand all the way through their interaction, purchase, use,

and potential advocacy. To deliver an excellent customer experience, you have to
think like a customer, or better, think about being the customer. Learn more about
this mindset here.
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https://blog.hubspot.com/blog/tabid/6307/bid/29449/How-to-Create-a-QR-Code-in-4-Quick-Steps.aspx
https://blog.hubspot.com/blog/tabid/6307/bid/31517/12-Ways-to-Create-a-User-Friendly-Website-Registration-Process.aspx
https://blog.hubspot.com/blog/tabid/6307/bid/33463/How-to-Make-Customer-Experience-the-Heart-of-Your-Internet-Marketing-Strategy.aspx
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BEST
PRACTICES
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Consistent Branding

Consistent with colors, graphic elements and messaging across your whole site
Being consistent with your visual elements, your logo and you messaging can help
users remember you.

As you weave your identity, values and core mission into your site.

Brand is what people think and feel about you.
What they say about you when you’re not in the room.

25
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Clean Design

Balance
Contrast
Alignment
Hierarchy
Unity

Color

White Space
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Fonts.google.com
Free and open source for the web
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@ NORTHSIDE About ~ Academics ~ Departments ~ Support ~

Outstanding Athletic

Programs

ATHLETICS p  SCHEDULE A TOUR

N Preschool ) Elementary Middle School
[0

G- School T

Contact ~

<P

Apply Now

High School
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Family of fonts

extreme angle (15°)

pleasant rea
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Ensure High Contrast
for Text Over Images

Text that is not purely decorative or part
of a logo should have a contrast ratio
of at least 4.5:1

Family of fonts

nngroup.com

NN/g
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Bad example

J

MINDY MEYER FORNYS SENATE

‘T SETRATOR AND | livhw T

INDY MEYER

FOR NYS SENATE
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ATER ON WHEELS YOU TUBE LINK

~NEWS--FLASHES--

EQUIPMENT PROVIDERS

WOW INFORMATION E-BOOKS

WILDLAND FIRE PICTURES

SITE MITIGATION

TENDER FILLING SYSTEM

HELICOPTER FILL SYSTEM

WATER TRANSPORTATION

FIRELINE WATER STORAGE

HELICOPTER DIP TANK

ABOUT US

Bad example
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Uncategorized

Conserve Soil
Water

December 12, 2012 - No comments
Conserve Soll Water

Recommended Articles

49 Creek Construction
Conserve Soil Water

AQUA EXPRESS - WILDLAND
FIRE WATER SUPPORT

Burchett Grading

AQUA EXPRESS -
WILDLAND FIRE WATER
SUPPORT

December 12, 2012 - Add Comment

Burchett Grading
December 12, 2012 - Add Comment

49 Creek Construction
December 12, 2012 - Add Comment

ROADS SEPTIC SYSTEM PERK TESTS SEPTIC
SYSTEMS FENCING HOUSE PADS PONDS
SPRING DEVELOPEMENT 49 [..]

Bad example

35



Making

pets better

FRESH
#4ABDAC

VERMILLION

SUNSHINE
#F78733

S

Good example
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x BBFAW Bonchemark  lavestors  Food Companies

P Al Wolfare

AR Us

Every yearynearly 70 billion animals are
farmed for food

Investors

Farm arveral welf pre 13 3 $y3temed rih TAE mavvry COmparses in the
100d Industry are ether not effectively managing of not peoperly
repoetng The Busress Benchmark providies & robust assessment
OF COMPany Dractice 3G repartng on farm srvmal wedf e and s
Gesgred 10 help rvestons Lo mtegr ste farm anenal welfare nto
Lhair Fvestment resesrch and Gecison- making

Arimal welfar @ 4 BCOmMIng a0 nCressraly erportant Lope 1o
Consumens. songude insues related to food provenance
raceabriity and quabty The Buinoss Benchmark provides
COMParses with a cledr 1t of @1pectations on farm arvmal weifare
MIARGEMEnt Gractce nd reporteng, enabing them Lo benchvmark
themaeives 39ainit Imduitry Peers and 10 progressively drive up
Wellare S1ANEN 0% N v WDDYy Chans.

< >
BLUE iOPAZ

#67AECA

AMETHYST
#675682

Good example
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Good example

HOME QUOTE DESIGN CATALOG 6 ABOUT CONTACT | fvy 8BS

APPAREL
BANNERS
LETTERPRESS

Bl

QUICK QUOTE

VTYPE OF GARMENT? v SCREEN PRINTED AND
) EMBROIDERED APPAREL
V QUALITY?

PRICE STARTS AT *OUR QUOTE INCLUDES A BASIC

PRINT AND ARTWORK ASSISTANCE.
VABOUT HOW MANY? v $1 5.52

PORTEM
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SVG allows got enlargement without losing quality on the web.
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(SVG on the left, PNG on the right)
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TI‘ir]itV SCHEDULE A VISIT ABOUT ADMISSIONS ACADEMICS SCHOOLLIFE QUICKLINKS SUPPORT Q & _Q
7

Christian Education

for the:Next Generation

SCHEDULE A VISIT

Welcome to Trinity Christian Academy. We are Central Kentucky’s premier classical Christian
private school, with a Christ-centered classical curriculum and a low student-to-teacher
ratio. Trinity is accredited by the Kentucky Non-Public Schools Commission and is a member
of the Society for Classical Learning.

If you have any questions about our school, please call us at 859-271-0079.

Blurry image. Poor image quality.
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Charity Christian . :
’ Academy Online v Distance v Resources v Contact Us

We educate
differently...

For over a decade Charity Chrlstlu"; Academy has
provided a personalized ed for home-

nd calculate with clarity and accuracy
hnologies and resources.

jo
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t_ Teays\alley

Start Here

About Us

Academics

Athletics

Family Resources
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Quick Links:

FAIRFIELD CHRISTIAN ACADEMY stare P—
/"w-nu{([!(_llLLNCl Building CHARACTER
I

HOME  ACADEMICS ARTS  ATHLETICS  CHILDCARE & PRESCHOOL  INFORMATION  PROSPECTIVE FAMILIES  APPLY ONLINE

2019-20 BIBLE

High School Archery Team {
. _ 2 o y
FIND IT FAST IN THE SPOTLIGHT UPCOMING EVENTS
SNeEs 15 M

|
Meeting
Thersday. October 3. 2019
School Calendar Lunch Menus Prsstausgs Donut Sule
Priday, October &, 2019

5K in memory of Jaakko Naayers

Red Cross Blood Drive
Priday, October 4, 2019

15t Grade Fleld Trip
Tussday, October 15, 2019

PSAT Testing (10th & 1ith
Grade)

46



Good example

Freedom

it ween o DEEBOR

Foatus Soueiert Partccate L

of web design.

Create and code-free

Croste axcoptional HTML webstes #om
acrateh, wihout writng code. No technicsl
Knowledge neeced, no imiaticns.

Use our full integrated CAS (Content
Uassgamont System) 1o enabie yorr clant t
a3ty Lpdate the webste's contant

THE
HUFFINGTON
POST

Clck Pubiish and your chenrs wetste wil be

doud hostng and bult-a

TechCrunch TNW

e
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Good example

= e
SUP[R }.}O\‘/_E I:Y C”OUC H
$599.00
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Good example

§ BIUSCOPE

Earn college credit
in'your own space

on your own time

Degree Highlights

Have a Question?
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Good example

Northside Stands Out

1091 6500
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3

Ihtuitive Navigation
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3. Intuitive Navigation

Clear and obvious

Leading user through your content
Knowing how the user thinks
Standardize clickable buttons
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Candidate

Submission | Join

S P shu,man F’enlilg Company Practice Areas Jobs Contact Us

& Partners

Company

SF&P is an i i firm ializing as a creative search resource for early/mid stage companies as well

as larger companies and financial firms where technology is key to the firm's growth. Our specialties include permanent
placement and interim staffing/staff augmentation. We understand that acquiring the best talent is the key to building a
successful business. With our combination of expertise, determination and passion for building the best teams, we take
the Art of Search to a higher level.

The founders, Norm Shulman and Susan Fleming, are seasoned recruiters who have successfully worked together
for more than 15 years. We understand that acquiring the best talent is the key to building a successful business.

Norm and Susan have worked with dozens of early stage companies, resulting in thousands of successful placements.
With our combination of expertise, determination and passion for building the best teams, we take the Art of Search
to a different level.

Philosophy

What makes us different?

What sets SF&P apart from its competitors is being hands-on with no layers of management, we provide you with

the biggest “bang for your buck.” Our clients are our partners. SF&P listens to its clients needs and creates a creative and
strategic plan with workforce architecture in mind. We are an extension of your team. We rely upon you for guidance and
input about your needs and you rely upon us for our expertise, experience and timely delivery. This collaborative process
provides streamlined solutions.

With a lot of hard work, old fashioned know-how, a little magic and intuition, we deliver 7HE BEST.

Bad example
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@ NORTHSIDE About ~ Academics ~ Departments ~ Support ~

Outstanding Athletic

Programs

ATHLETICS p  SCHEDULE A TOUR

N Preschool ) Elementary Middle School
[0

G- School T

Good example.
Clear hierarchy.

Contact ~

<P

Apply Now

High School
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QUOTE  DESIGN CATALOG @ ABOUT  CONTACT | fYy Do
L3

APPAREL
BANNERS
LETTERPRESS

QUICK QUOTE

VWPE OF GARMENT? W/ @

V QUALITY? v

PRICE STARTS AT OUR QUOTE INCLUDES A BASIC

VABOUT e —— 5 $1 5.52 PRINT AND ARTWORK ASSISTANCE

poR M




4. Storytelling

Tell your audience what’s important to them
Break down barriers of engagement
Lead with a story rather than facts
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5. Mobile first-design

Optimize for greater impact
Stick to essentials

Smaller space

Test
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6.SEO

Search Engines track sites
Looking for relevant search words
What will your users search?
Language site helps

A signal not a directive
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Redesign or review every 3-4 years
https://www.dialogfeed.com/what-is-evergreen-content/
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Redesign or review every 3-4 years
https://www.dialogfeed.com/what-is-evergreen-content/
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Redesign or review every 3-4 years
https://www.dialogfeed.com/what-is-evergreen-content/
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Redesign or review every 3-4 years
https://www.dialogfeed.com/what-is-evergreen-content/
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Redesign or review every 3-4 years
https://www.dialogfeed.com/what-is-evergreen-content/
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