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Mark chapters 3–5 describe several encounters of Jesus compassionately reaching 
out to hurting people.
- The man in the synagogue with a withered hand…
- Many with plaques, unclean spirit and other infirmities…
- After traveling across the sea, the man living in the cemetery possessed by 

demons (Legion)…
- The common woman with a 12 year blood disease…
- And finally, the ruler of the synagogue and his dying and then dead 12 year old 

daughter

What I love about these accounts is the broad spectrum of people Jesus encounters 
and helped.

The diversity of all these individuals that Jesus cared for, spent time with
and met them where they were. Not with judgement or partiality.

Social media is a place where hurting people in our world live. Let’s reach them in 
their space
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And give them the message of the Gospel. The Good news that Jesus cares for them.

How can we serve Christ better in this arena?
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Glory in the Lord by communicating through all tools and opportunities the Love of 
Christ.
Be a light in the darkness of social media and social darkness.
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We know it can be a distraction. And we often talk about it in those terms.

But for a generation of young people it is, to them, simply another communication 
tool.
Like we would think of a box that hung on the kitchen wall with a hook and receiver 
together with a curly cord.
The same way we would think of email as another form of communication.

Try to think of it in the native techno young person’s view…to them it is another 
space to express themselves, build relationships and to share thoughts and ideas.
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Facebook: February 4, 2004 (your 16 year olds) Harvard University, spread to ivy 
league schools
In 23 months it had 6 million users.

So everyone under 16 year old and younger in your youth group does not know life 
without their parents having Facebook.
2.3 billion active users

Instagram after 2 months had over a million users.
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Engagement
13-24 make up 36% of Instagram users
13-34 years old make up 71% of all Instagram users

Average age of Facebook user is 40 years old
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Native users are keenly aware of technology—They thrill in it and are eager to 
interact with it. Intensely own it and now how to use it.

They have an affinity to communicating digitally even often over in-person face-to-
face

They absorb tons of information daily but also don’t want to spend time on 
information that does not relate to them. 
Visual clutter is annoying to them. They don’t waste time on things that don’t matter 
to them.

They perceive information visually. They interpret visual information with 
understanding. They are more stimulated by visual queues.

Their 8-second filter (filter-sorting through enormous amounts of information, not 
necessarily attention span) is helping them to curate their feeds and focus on what 
matters to them, 
and although you must work to become a part of it - once you have grabbed their 
attention they tend to remain loyal.
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The Instagram and facebook audience 
They can identify counterfeits
They can turn you off by hiding you, unfriending you, unfollowing you
And the social media companies like FB and Instagram are doing everything possible 
to avoid things that people don’t want.
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They (Facebook/Instagram) spend their lives feeding you what you want and 
eliminating all you don’t.

Have you ever thought… that because social media and especially Instagram want to 
feed you everything you are interested in (they don’t care what the content is). They 
will deliver it. Even negative things like cutting, depression, suicide, porn, and on and 
on.
It’s a business…but you are here to minister. 
Reflecting Christ better. For His glory. Is there a way to interact through Instagram. To 
communicate the love of God? 

Could something like Instagram be another avenue of speaking Biblical truth into kids 
lives? Yes?
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Left column is primary
Right column is secondary
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Studies show that people are most active on social media in the evenings
This gives you an idea of when you should be posting… mid to late afternoon.

Posts don’t last long, so don’t get caught posting timely content between optimum 
viewing windows

Using the business account will give you access to analytics.
Audience, content, activity.
See who’s viewing, age groups, gender, followers, etc.
This can give you a much better view of what is working and what isn’t.
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Facebook.com accounts go to  Account>About>General Information
Describe the behavior you expect from guests, including the kinds of behavior that 
will result in the removal of posts or blocking of guest from posting.
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Attempt to measure the real (not perceived) size of the problem. Don’t freak out 
because of one loud person.

Don’t wait to address. The internet is real-time so after a day or two it may be too 
late.
Address immediately, simply, directly, honestly and with transparency.

Move the conversation on to other happier topics as soon as possible without 
appearing dismissive
Identify root causes and take any steps to so it will not happen again.
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Hashtag
hashtags are used to categorize social media content
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Social media images should be easily consumable, 
conveying an emotionally impactful 
and simple message quickly.
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Bad examples
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Don’t use as a bulletin board. That does not mean you can’t post relevant 
announcements
But do it strategically and mix up the way you announce. Images, videos, stories.
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Inspirational quotes can be effective but not as a steady diet.
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Give the message you are serious about making your posts easy to consume.
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Website is information delivery and driving actionable instances

Social media is relationship building: loyalty and trust 
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