
Stop by our booth
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I am Mark Fuller, Creative Director Bob Jones University Greenville SC

And just so we can become bosom friends today
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December 17th, 1903 they went 852 feet.

The Wright Brothers ultimately connected the world through air travel. 
Two guys with very little resources who were just bike shop operators who has a 
passion.

Now, in an average year, planes go 274 trillion feet – or  – 52 million miles.
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That's a big topic!
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Might be a little overwhelming! J
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Might be a little painful!
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Creating order
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Take Goodwill for example...
Their not selling a dump off point for your junk! 
A place to take my worthless stuff. 

Their selling an emotion, you will feel so much joy to clean up your house and help 
someone else get a fresh start in life.
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We will release you from your unwanted clutter. We will set you free!
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FAQ listings are filled with redundant information that viewer, in a digital age, have 
already become accustom too.
Therefore, FAQs are not the best way to promo.
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Giving the viewer quick and concise queues to quickly allow them to absorb and 
understand the information so they can make an informed decision.
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What one or two sentence explanation will engage the viewer, help them understand 
why this is important to them and allow them to act on it.

Don’t actually say  What? Where? When? But these simple answers will give the 
audience the info they need.
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We need to come through the clutter of this age with clear communication.
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Best Practices: Commercial or professional procedures that are accepted or 
prescribed as being correct or most effective.
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A principle is a basic rule that you can consistently use to making your designs more 
effect.
A trend is only a technique or a specific pattern that is recently come into popularity. 
And will just as quick go out of popularity.
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Vincent van Gogh, The Starry Night, 1889
Shape, texture, color, space
130 years ago
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Before and After
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Even distribution of elements
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Part of balance in design to symmetry and Asymmetry
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Examples
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light vs. dark colors, rough vs. smooth textures, large vs. small shapes 
to create visual interest, excitement and drama.
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juxtaposition: The extra emphasis given to a comparison when the contrast objects 
are close together.
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In design, we use alignment to organize elements, to group elements, to create 
balance, to create structure, to create connections between elements, to create a 
sharp and clear outcome. 
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Before
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After (warm and fuzzy)
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After (dark and scary) J
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Creating order out of random chance
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This is key!
Visual hierarchy or Emphasis

Visual hierarchy influences the order in which the human eye perceives what it sees. 
This order is created by the visual contrast between forms in a field of perception. 
This is a key principle of advertising and promotion.
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Before
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After
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Bad example J
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What does you eye go to first?
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Laying out a path for the eye to follow.

79



80



81



82



Unity is much like balance in that everything has a place and everything exists in its 
space comfortably.
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Can evolve certain emotional

Helps build consistency across multiple mediums
Keeping color consist across printed pieces, social media posts and anywhere your 
promotion lives.
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Color can evolve certain emotional response?
However, because personal preference, experiences, upbringing, cultural differences, 
and context this can muddy the effect individual colors have on us. 
Caution should be taken to think that specific colors evoke some sort of hyper-
specific emotion.

But there’s still plenty to learn and consider if we humbly accept that concrete 
answers aren’t a guarantee. 
The key is to look for practical ways to make general decisions about color.
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Color theory is both science and art.
- How humans perceive color
- Visual effect of mixing colors (i.e., colors on the opposite ends of the spectrum 

work well together)
- Match or contrast with each other
- Color communicates a message

- There are tons of helpful sites for this. See resources on wilds.creativereach.net
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White space—also referred to as “negative space”— is the areas of a design that does 
not include any design elements. The space is, effectively, empty.
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How many lines do you see?
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Letting your layout breath. having room to rest the eye.
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See the arrow? J
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Everything beyond this point was not in the session.
However, my hope is that some of these common mistakes and examples will help 
you. J
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1983 ad for Apple’s first personal computer.
Which tanked.
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Next time they created an ad campaign
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Before

113



After
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Easy way to remember:
Roman 
Vs.
Gothic
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The best advice is to read everything backwards?
Check URLs are working
Fact check
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Before

126



After
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Scenario
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Before
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Building a better poster with the questions from the beginning of this presentation.

130



131



132



133



134



Scenario
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Download free image from unsplash.com
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